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o Key Trends and Insights into Paid Traffic as of 2024

1. The rise of Al In paid advertising: Al is increasingly shaping the
landscape of digital advertising. Platforms are gradually removing
micro-level controls from advertisers, moving towards automation.
While this shift aims to simplify the process for advertisers by allowing
platforms to automatically target potential customers, It presents
challenges, especially for those used to granular control over their
campaigns.

2. Changing platform dynamics: Different platforms are adapting to Al
and automation in varied ways. For example, Meta (Facebook and
Instagram) has shifted focus away from micro-targeting towards
creative content. Meanwhile, Google still retains a balance between
data analytics and creative content but is also moving towards more
automated solutions like Performance Max campaigns.

3. Impact on advertisers: The advancements in Al and automation are
making platforms more forgiving for less technically savvy advertisers
by compensating for technical shortcomings with strong creative
content. This has narrowed the gap between sophisticated and less
experienced advertisers, making It easler for the latter to achieve good
results without deep technical expertise.

4. Agency vs. in-house advertising: \With the platforms becoming
more user-friendly and automated, the threshold for businesses to
effectively manage their advertising in-house Is lowering. Businesses
spending less than $10,000 a month might not need to outsource to
an agency, as they can manage effectively with some strategic
guidance and education.

9. The role of education and strategic guidance: [here's a growing
importance for advertisers, especially those managing their campaigns
IN-house or with minimal external support, to seek education and
strategic help. This can help them navigate the complexities of
campaign setup, strategy, and optimization in a changing landscape




JAMESSCHRAMKO

where platform recommendations may not always align with the
advertiser's best interests.

6. Future of advertising agencies: The evolving digital advertising
ecosystem might redefine the role of agencies, especially for small to
medium businesses. Agencies might become more focused on
providing strategic oversight and creative content rather than

technical ad management, especially as platforms automate more of

the technical aspects of campaign management.

These developments indicate a significant transformation in how
businesses approach paid advertising, with an emphasis on
understanding and adapting to platform changes, leveraging Al ana

automation intelligently, and the increasing value of strategic guidance
and education over traditional agency models.
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